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ABSTRACT
A number of studies have looked at the impacts of supply chain strategies on firm performance. Yet, how different supply
chain practices translate to firm performance remains unclear. Drawing from the resource based view, this study investigates
the role of supply chain capabilities in mediating the relationships between supply chain practices and firm performance. A
survey was conducted with 171 manufacturing firms in five Chinese cities to empirically validate the research model. Our
findings suggest that, supply chain practices, as driven by supply chain strategies, create different supply chain capabilities and
lead to firm performance. The findings shed some lights on the mechanism in which supply chain strategies and practices
translate into firm performance.
Keywords: Resources Based View, Supply Chain Strategies, Supply Chain Practices
INTRODUCTION
Supply chain management (SCM) has become an essential prerequisite to staying in the competitive global race and to
growing profitably [35] [42], the concept of SCM has got increasing attention from academicians, consultants, and business
managers [12] [24 [33]. In academics, many research works have been conducted to examine the relationships of various SCM
practices and firm performance [10] [48] [55].
While the relationships between supply chain strategies on firm performance have been examined extensively e.g., [16] [22],
evidence of their impacts on firm performance through implementing different supply chain practices and developing different
supply chain capabilities is limited and inconclusive [22]. The overall objective of this study is to investigate the impacts of
different supply chain strategies on firm performance, through the implementation of different supply chain practices which
lead to the development of different operations capabilities.
THEORETICAL BACKGROUND AND CONCEPTUAL FRAMEWORK
The resources based view of the firm is among the most widely used theoretical framework for studying the impacts of supply
chain strategies on firm performance e.g., [9, p.11–13]. The resources based view complements traditional industrial
organizational theory by recognizing the competitive value of resources/capabilities and how they together with strategies
determine a firm’s long term performance [4] [22].
In supply chain management, the relationships between supply chain strategies and practices on firm performance have been
examined extensively [16] [37] [43]. Yet, the role of capability and its impact on firm performance is limited and inconclusive
[22]. We propose that the impacts of supply chain strategies on firm performance can be explained by the supply chain
practices as driven by the supply chain strategies, and the supply chain capabilities developed through the supply chain
practices. The proposed framework is depicted in Figure 1.
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Figure 1 Conceptual Framework
Supply Chain Strategy, Practices, Capabilities, and Firm Performance
Fisher [17] proposed two fundamental supply chain strategies, labeled as physically efficient and market-responsive.
Following his work, subsequent studies focused on two supply chain strategies – lean and agile. Lean supply chain strategy
(roughly equivalent to Fisher’s physically efficient strategy) focuses on reducing cost and enhancing efficiency through
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elimination of wastes [43]. Such strategy is best matched with a relatively stable environment where demand and supply
uncertainties are low. Under such environment, companies practice their best to eliminate the no-value-added activities and
pursue scale economies, and they deploy optimization techniques to get the best capacity utilization in production and
distribution [30].
Agile supply chain strategy (roughly equivalent to Fisher’s market-responsive strategy), focuses on providing customer-driven
products with unique features to the market quickly in order to maintain a competitive advantage in a rapidly changing
environment [30] [43]. In a dynamic and turbulent environment, agility can help companies to respond to short-term changes
quickly and manage the external disturbance easily [11] [30] [53].
The two fundamentally different supply chain strategies arguably lead to different supply chain practices [22]. Different supply
chain practices, as driven by different strategies, impact overall firm performance through improving specific aspects of supply
chain operations such as cost savings, product delivery, customer service [33] [43]. This is in line with the resource based view
that links a firm strategy to performance through the development of firm-specific capabilities. Such capabilities refer to the
tasks and activities at which firms must excel in support of corporate objectives [13] [22] [44].
HYPOTHESES DEVELOPMENT
Different types of supply chain strategies have different impacts on supply chain practices. SCM practices refer to the set of
activities undertaken in an organization to promote effective management of its supply chain [33]. These practices cover both
external and internal activities of the supply chain. For external SCM practices, supplier side (upstream) SCM practices include
those activities related to deal with suppliers including purchasing management [3] [24] [29], supplier relationship [7] [14] [23]
[33], supplier development [10] [27] [52], supplier involvement [8] [51] and supplier alliance [2] [34] [36] [56], whereas
customer side (downstream) SCM practices include demand management, customer services management and customer
relationship [24] [33], most of which are related to the activities in dealing with customers.
Internal SCM practices refer to the activities related to manufacturing and production processes including lean production [25]
[31] [32] [40] [45] [55], agile manufacturing [6] [20] [28] [54], and other activities such as IT and information sharing [1] [8]
[14], geographical proximity [48], postponement [15] [33] [41]. A company’s internal SCM practices are heavily influenced by
its supply chain strategies [38] [43] [48].
Lean supply chain strategy requires that manufacturers make cost reduction their first priority. Lean strategy leads to lean
practices, defined as “the practices of eliminating waste (cost, time, etc.) in a manufacturing system, characterized by reduced
set-up times, small lot sizes, and pull-production” [33]. Adopters of lean strategy implement lean practices such as mass
production, just-in-time, and long-term supplier relationships to eliminate waste and achieve a lower cost [43].
Conversely, agile supply chain strategy emphasizes flexibility and responsiveness by creating more capability buffers to handle
the market volatility [43]. Agile strategy leads to agile practices, defined as “the capability of surviving and prospering in a
competitive environment of continuous and unpredictable change by reacting quickly and effectively to changing markets,
driven by 'customer-defined' products and services” [9]. Adopters of agile strategy implement agile practices such as
modularized techniques, concurrent production activities, empowerment of decision making, cross functional teamwork and
multi-skill training [9] [19] [33]. Hence, we hypothesize that:
H1: Lean supply chain strategy has a positive association with the use of lean supply chain practice.
H2: Agile supply chain strategy has a positive association with the use of agile supply chain practice.

It was suggested that influence of different supply chain strategies, which lead to different supply chain practices, on firm
performance was attained through enhancing different supply chain capabilities. Lean strategy, which leads to lean practices,
enhances cost-related capabilities such as cost savings, whereas agile strategy, which leads to agile practices, enhances
flexibility-related capabilities in terms of delivery [33] [43]. Furthermore, agile practices represent not only a kind of capability
that can response quickly and effectively to the changing market and changing customer needs but also it represents a kind of
market (or customer) oriented management philosophy [19] [20] [26]. As a result, agile practices can help firms improve
flexibility and customer service [43]. Bayraktar et al. [5] has found that, supply chain management practices, in general, have a
positive impact on operational performance. Sukwadi, Wee, and Yang [47] has found that lean and agile supply chain practices
leads to better supply chain performances, which include such dimensions as responsiveness and expenses. Hence, we
hypothesize that:
H3: Lean supply chain practice has a positive impact on cost savings.
H4: Agile supply chain practice has a positive impact on (a) responsiveness and (b) customer service.
H5: Firm performance is positively associated with (a) cost savings, (b) responsiveness and (c) customer service.
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RESEARCH SETTINGS
Following the suggestion of Qi et al.’s work that we select the target cities in which the manufacturing companies are relatively
better developed and the SCM concepts are better established than other areas in China [43]. As a result, we chose five
representative cities in Pearl River Delta regions, which are well known as global manufacturing To make our sample be more
representative, we mainly include electronics and telecommunications, electricity and machinery, appliance, garment and
textile, automobiles, chemicals, foods and beverage as the main industries.
Data Collection
Based on these geographical and industrial criteria, we use a database provided by Guangdong Shikang Information Service
Limited, who provides us a database of Guangdong Manufacturing Firms. As suggested by Li et al. [33], manufacturers with
fewer than 100 employees seldom engage in sophisticated supply chain management. Still the sampling list is too large to
manage if we set the edge of the numbers of employees in the companies; thus, we only include those companies with 200 or
more employees to participate in our survey.
Data are collected via field visits. Following the contacts listed, 1780 companies were contacted by telephone or email and
finally 212 agreed to do the survey. However, 22 of them have less than 200 employees. We exclude them from our analysis.
Another 19 companies have not filled in all the necessary information. Therefore, we have 171 companies in our final sample.
The unit of analysis is the manufacturing firms in the five cities mentioned above. Supply chain manager, operations manager,
CIO, general manager and experienced staff (who have more than 3 years working experience in the target company) were
selected as potential respondents for this study. They are assumed to have good knowledge about their SCM practices. A
significant problem with organizational-level research is that senior and executive-level mangers receive many requests to
participate and have very limited time [43] to participate in such kind of survey. To improve the quality of the data, we directly
go to the targeting companies to interview the respondents instead of using email or fax.
Variable Operationalization
In this study, we employed literature in information systems, operations management and sociology as our references to
develop proper measurements in the questionnaire. The review process provides us a basis for measurement development and
reliability assurance of most of the variables used in the questionnaire. Measurements for variables were adapted from existing
literature whenever possible, except for agile practices, which were newly developed. We follow the principles of agile
manufacturing (including concurrent engineering, empowerment of decision making, multi-skilled workforce, cross-functional
teams etc.) defined by Gunasekaran [19] and develop the measurement items for agile practices. Except those demographic
questions like company size, ownership, numbers of employees, most measure are composed of multi-statements in which the
respondents are required to rate their responses from 1 (strongly disagree) to 5 (strongly agree).
Supply chain strategies is defined as “the pattern of decisions related to sourcing products, capacity planning, conversion of
raw materials, demand management, communication across the supply chain, and delivery of products and services” [38]. In
this study, we adapt the measures from Qi et al.’s [43]. Measures for supply chain capabilities (i.e. cost savings, responsiveness,
and customer service) are based on items adapted from Qi et al. [43] that measure the extent to which the company is better
than its competitors in terms of these capabilities. Measures for financial performance are based on six items commonly used
in the literature [21] [43] [50]. It measures the extent to which the company performs better than its competitors in terms of
return of investment (ROI), return on assets (ROA), market share, growth in ROI, growth in ROA, and growth in market share.
Profiles of Surveyed Companies
In our survey, we only include those companies who had more than 200 employees. 46.2% of the responding companies had
200 to 499 employees, 19.9% had 500 to 999 employees, and 39.1% had over 1000 employees. The following table (Table 1)
shows the industrial distribution of our sample.
Table 1 Industrial distributions of the samples
Industry

Sample

Percentage

Food, Beverage & Medicine

5

2.92

Textile, Garments, Footwear & Leather

26

15.20

Papermaking, Paper Products & Printing

13

7.60

Cultural, Educational and Sports Articles

7

4.09

Raw Chemical Materials and Chemical
Products

5

2.92

Metal & Plastic Products

11

6.43
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Transport Equipment

5

2.92

Electrical Machinery and Equipment

53

30.99

Communication Equipment, Computers and
Others

46

26.90

Total

171

100

Assessing Reliability and Validity
Partial Least Square (PLS) was used to assess both the measurement model and to test the path model.
The measurement items are assessed in terms of reliability and construct validity. The composite reliability of the measurement
scales range from .85 to .92 which is higher than the required level of 0.7. Construct validity is assessed using confirmatory
factor analysis (CFA). Convergent validity is established if the average variance extracted (AVE) is over the edge value 0.5.
Discriminant validity is established if the AVE of the factor is greater than the square of the correlation between that factor and
other factors [18]. All AVE are higher than 0.5 and the square root of AVE of the factor is much lower than the correlation
between the factors and other factors. This demonstrates the convergent and discriminant validity of the measurement scales.
RESULTS OF THE PATH MODEL AND DISCUSSION
The results of the PLS analysis of the path model are reported in Figure 2. Lean strategy was found to be positively associated
with lean practice. Similarly, agile strategy was found to be positively associated with agile practice. Hence, both H1 and H2
are supported. However, our results suggest a positive association between lean strategy and agile practice. This is in line with
the literature that lean and agile strategies are not mutually exclusive [11] [49]. In this case, companies pursuing primarily
considered a lean supply chain strategy may also implement practices that are theoretically associated with an agile supply
chain strategy. Yet, those practices may also provide benefits that are empirically associated with a lean supply chain strategy.
In other words, supply chain practices that primarily enhance responsiveness and flexibility may enhance cost savings as well.
Therefore, such practices may be implemented by companies pursuing a lean supply chain strategy.
Lean practice, as driven by lean strategy, was found to have a positive impact on cost savings, hence supporting H3. Agile
practice, as driven by agile strategy, was found to have a positive impact on responsiveness, hence supporting H4a. However,
the positive effect of agile practice on customer service was statistically insignificant. Hence, H4b is not supported. Upon
further investigation, it was found that responsiveness has a significant impact on customer service, suggesting that the impact
of agile practice on customer service is an indirect one through responsiveness.
The three supply chain capabilities, i.e. cost savings, responsiveness, and customer service, were hypothesized to have positive
impacts on financial performance. Our results show significant impacts of cost savings and customer service on financial
performance, hence supporting H5a and H5b. The impact of responsiveness of financial performance is insignificant, hence
H5c is not support. However, with the direct impact of responsiveness on customer service described above, our results suggest
an indirect impact of responsiveness on financial performance through customer service.
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Figure 2 PLS Results
Consistent with the resource based view, our research model suggest that different supply chain practices, as driven by different
supply chain strategies, influence firm performance through creating different supply chain capabilities.
Using resource based view as the theoretical foundation; this study contributes to the literature in terms of how different supply
chain strategies and practices translate into firm performance. By understanding the supply chain capabilities developed by the
implementation of different supply chain practices, companies would be able to better management their supply chain given the
supply chain strategies pursued. Moreover, previous inconclusive results of the effect of SCM practices on firm's performance
may due to the fact that the capability factors are not included in the analysis. As the SCM capability may be affected by other
factors, excluding the capability may lead to inconclusive result.
The results of the study should be interpreted together with its limitations. The data used in this study was collected in China, and
cultural factors may affect the generalizability of the findings to other countries. Also, the cross-sectional design of the study does
not allow us to pinpoint the relationships among the supply chain strategies, practices, capabilities, and firm performance. Future
studies are encouraged to replicate our findings to determine the generalizability of the findings to other countries.
REFERENCES
[1] Alvarado, U.Y. & Kotzab, H. (2001) 'Supply chain management: the integration of logistics in marketing', Industrial
marketing management, Vol. 30, No. 2, pp. 183–198.
[2] Arend, R.J. (2006) 'SME–supplier alliance activity in manufacturing: contingent benefits and perceptions', Strategic
Management Journal, Vol. 27, No. 8, pp. 741–763.
[3] Banfield, E. (1999) 'Harnessing value in the supply chain: Strategic sourcing in action', John Wiley & Sons.
[4] Barney, J. (1991) 'Firm resources and sustained competitive advantage', Journal of management, Vol. 17, No. 1, pp. 99– 120.
[5] Bayraktar, E. et al. (2009) 'A causal analysis of the impact of information systems and supply chain management practices
on operational performance: Evidence from manufacturing SMEs in Turkey', International Journal of Production
Economics, Vol. 122, No. 1, pp. 133–149.
[6] Booth, R. (1996) 'Agile manufacturing', Engineering Management Journal, Vol. 6, No. 2, pp. 105–112.
[7] Carr, A.S. & Pearson, J.N. (1999) 'Strategically managed buyer–supplier relationships and performance outcomes',
Journal of operations management, Vol. 17, No. 5, pp. 497–519.
[8] Chen, I.J. & Paulraj, A. (2004) 'Towards a theory of supply chain management: the constructs and measurements',
Journal of operations management, Vol. 22, No. 2, pp. 119–150.
[9] Cho, H., Jung, M. & Kim, M. (1996) 'Enabling technologies of agile manufacturing and its related activities in Korea',
Computers & Industrial Engineering, Vol. 30, No. 3, pp. 323–334.
[10] Choi, T.Y. & Hartley, J.L. (1996) 'An exploration of supplier selection practices across the supply chain', Journal of
operations management, Vol. 14, No. 4, pp. 333–343.
[11] Christopher, M. & Towill, D. (2001) 'An integrated model for the design of agile supply chains', International Journal of
Physical Distribution & Logistics Management, Vol. 31, No. 4, pp. 235–246.
[12] Croom, S., Romano, P. & Giannakis, M. (2000) 'Supply chain management: an analytical framework for critical literature
review', European journal of purchasing & supply management, Vol. 6, No. 1, pp. 67–83.
The Fifteenth International Conference on Electronic Business, Hong Kong, December 6-10, 2015

214

Cheung, Chang & Leung
[13] Dierickx, I. & Cool, K. (1989) 'Asset stock accumulation and sustainability of competitive advantage', Management science,
Vol. 35, No. 12, pp. 1504–1511.
[14] Donlon, J. (1996) 'Maximizing value in the supply chain', Chief Executive, Vol. 117, No. 1, pp. 54–63.
[15] Ernst, R. & Kamrad, B. (2000) 'Evaluation of supply chain structures through modularization and postponement',
European journal of operational research, Vol. 124, No. 3, pp. 495–510.
[16] Ferdows, K. & De Meyer, A. (1990) 'Lasting improvements in manufacturing performance: in search of a new theory',
Journal of Operations management, Vol. 9, No. 2, pp. 168–184.
[17] Fisher, M.L. (1997) 'What is the right supply chain for your product?', Harvard business review, Vol. 75, pp. 105–117.
[18] Gallagher, D., Ting, L. & Palmer, A. (2008) 'A journey into the unknown; taking the fear out of structural
equationmodeling with AMOS for the first-time user', The Marketing Review, Vol. 8, No. 3, pp. 255–275.
[19] Gunasekaran, A. (1999) 'Agile manufacturing: a framework for research and development', International journal of
production economics, Vol. 62, No. 1, pp. 87–105.
[20] Gunasekaran, A. (1998) 'Agile manufacturing: enablers and an implementation framework', International Journal of
Production Research, Vol. 36, No. 5, pp. 1223–1247.
[21] Gunasekaran, A., Patel, C. & Tirtiroglu, E. (2001) 'Performance measures and metrics in a supply chain environment',
International journal of operations & production Management, Vol. 21, No. 1/2, pp. 71–87.
[22] Hsu, C.-C., Tan, K.C., Kannan, V.R. & Keong Leong, G. (2009) 'Supply chain management practices as a mediator of the
relationship between operations capability and firm performance', International Journal of Production Research, Vol. 47,
No. 3, pp. 835–855.
[23] Kalwani, M.U. & Narayandas, N. (1995) 'Long-term manufacturer-supplier relationships: do they pay off for supplier firms?',
The Journal of Marketing, pp. 1–16.
[24] Keah Choon Tan, Kannan, V.R. & Handfield, R.B. (1998) 'Supply chain management: Supplier performance and firm
performance', International Journal of Purchasing and Materials Management, Vol. 34, No. 3, pp. 2–9.
[25] King, A.A. & Lenox, M.J. (2001) 'Lean and green? An empirical examination of the relationship between lean production
and environmental performance', Production and operations management, Vol. 10, No. 3, pp. 244–256.
[26] Koh, S.L., Simpson, M. & Lin, Y. (2006) 'Uncertainty and contingency plans in ERP-controlled manufacturing
environments', Journal of Enterprise Information Management, Vol. 19, No. 6, pp. 625–645.
[27] Krause, D.R., Handfield, R.B. & Scannell, T.V. (1998) 'An empirical investigation of supplier development: reactive and
strategic processes', Journal of Operations Management, Vol. 17, No. 1, pp. 39–58.
[28] Kusiak, A. & He, D. (1997) 'Design for agile assembly: an operational perspective', International Journal of Production
Research, Vol. 35, No. 1, pp. 157–178.
[29] Lamming, R. (1996) 'Squaring lean supply with supply chain management', International Journal of Operations &
Production Management, Vol. 16, No. 2, pp. 183–196.
[30] Lee, H.L. (2004) 'The triple-A supply chain', Harvard business review, Vol. 82, No. 10, pp. 102–113.
[31] Levy, D.L. (1997) 'Lean production in an international supply chain', Sloan management review, Vol. 38, pp. 94–102.
[32] Lewis, M.A. (2000) 'Lean production and sustainable competitive advantage', International Journal of Operations
&Production Management, Vol. 20, No. 8, pp. 959–978.
[33] Li, S., Rao, S.S., Ragu-Nathan, T.S. & Ragu-Nathan, B. (2005) 'Development and validation of a measurement instrument
for studying supply chain management practices', Journal of Operations Management, Vol. 23, No. 6, pp. 618–641.
[34] McCutcheon, D. & Stuart, F.I. (2000) 'Issues in the choice of supplier alliance partners', Journal of Operations Management,
Vol. 18, No. 3, pp. 279–301.
[35] Moberg, C.R., Cutler, B.D., Gross, A. & Speh, T.W. (2002) 'Identifying antecedents of information exchange within supply
chains', International Journal of Physical Distribution & Logistics Management, Vol. 32, No. 9, pp. 755–770.
[36] Monczka, R.M., Petersen, K.J., Handfield, R.B. & Ragatz, G.L. (1998) 'Success Factors in Strategic Supplier Alliances: The
Buying Company Perspective*', Decision Sciences, Vol. 29, No. 3, pp. 553–577.
[37] Nakata, C., Zhu, Z. & Kraimer, M.L. (2008) 'The Complex Contribution of Information Technology Capability to Business
Performance*', Journal of Managerial Issues, Vol. 20, No. 4, pp. 485–506,422–423.
[38] Narasimhan, R., Kim, S.W. & Tan, K.C. (2008) 'An empirical investigation of supply chain strategy typologies and
relationships to performance', International Journal of Production Research, Vol. 46, No. 18, pp. 5231–5259.
[39] Olavarrieta, S. & Ellinger, A.E. (1997) 'Resource-based theory and strategic logistics research', International Journal of
Physical Distribution & Logistics Management, Vol. 27, No. 9/10, pp. 559–587.
[40] Oliver, N., Schab, L. & Holweg, M. (2007) 'Lean principles and premium brands: conflict or complement?',
International journal of production research, Vol. 45, No. 16, pp. 3723–3739.
[41] Pagh, J.D. & Cooper, M.C. (1998) 'Supply chain postponement and speculation strategies: how to choose the right strategy',
Journal of business logistics, Vol. 19, pp. 13–34.
[42] Power, D.J., Sohal, A.S. & Rahman, S.-U. (2001) 'Critical success factors in agile supply chain management-An empirical
study', International Journal of Physical Distribution & Logistics Management, Vol. 31, No. 4, pp. 247–265.
[43] Qi, Y., Boyer, K.K. & Zhao, X. (2009) 'Supply Chain Strategy, Product Characteristics, and Performance Impact: Evidence
from Chinese Manufacturers*', Decision Sciences, Vol. 40, No. 4, pp. 667–695.
[44] Safizadeh, M.H., Ritzman, L.P. & Mallick, D. (2000) 'Revisiting alternative theoretical paradigms in manufacturing strategy',
Production and Operations Management, Vol. 9, No. 2, pp. 111–126.
[45] Shah, R. & Ward, P.T. (2007) 'Defining and developing measures of lean production', Journal of operations management,
Vol. 25, No. 4, pp. 785–805.
The Fifteenth International Conference on Electronic Business, Hong Kong, December 6-10, 2015

215

Cheung, Chang & Leung
[46] Sinkovics, R.R. & Roath, A.S. (2004) 'Strategic orientation, capabilities, and performance in manufacturer—3PL
relationships', Journal of business Logistics, Vol. 25, No. 2, pp. 43–64.
[47] Sukwadi, R., Wee, H.-M. & Yang, C.-C. (2013) 'Supply Chain Performance Based on the Lean–Agile Operations and
Supplier–Firm Partnership: An Empirical Study on the Garment Industry in Indonesia', Journal of Small Business
Management, Vol. 51, No. 2, pp. 297–311.
[48] Tan, K.C. (2002) 'Supply chain management: practices, concerns, and performance issues', Journal of Supply Chain
Management, Vol. 38, No. 1, pp. 42–53.
[49] Towill, D. & Christopher, M. (2002) 'The supply chain strategy conundrum: to be lean or agile or to be lean and agile?',
International Journal of Logistics, Vol. 5, No. 3, pp. 299–309.
[50] Vickery, S.K., Jayaram, J., Droge, C. & Calantone, R. (2003) 'The effects of an integrative supply chain strategy on customer
service and financial performance: an analysis of direct versus indirect relationships', Journal of operations management,
Vol. 21, No. 5, pp. 523–539.
[51] Vonderembse, M.A. & Tracey, M. (1999) 'The impact of supplier selection criteria and supplier involvement on
manufacturing performance', Journal of supply chain management, Vol. 35, No. 3, p. 33.
[52] Watts, C.A. & Hahn, C.K. (1993) 'Supplier development programs: an empirical analysis', International Journal of
Purchasing and Materials Management, Vol. 29, No. 1, pp. 10–17.
[53] Yusuf, Y., Gunasekaran, A., Adeleye, E. & Sivayoganathan, K. (2004) 'Agile supply chain capabilities: Determinants of
competitive objectives', European Journal of Operational Research, Vol. 159, No. 2, pp. 379–392.
[54] Zhang, Z. & Sharifi, H. (2000) 'A methodology for achieving agility in manufacturing organisations', International Journal
of Operations & Production Management, Vol. 20, No. 4, pp. 496–513.
[55] Zhou, H. & Benton, W. (2007) 'Supply chain practice and information sharing', Journal of Operations management, Vol. 25,
No. 6, pp. 1348–1365.
[56] Zsidisin, G.A. & Ellram, L.M. (2001) 'Activities related to purchasing and supply management involvement in supplier
alliances', International Journal of Physical Distribution & Logistics Management, Vol. 31, No. 9, pp. 629–646.

The Fifteenth International Conference on Electronic Business, Hong Kong, December 6-10, 2015

216

